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 Social Media Marketing and

 Search Engine Marketing

 With Keven Elliff, Port’s webmaster, a $5,000 campaign planned for late summer and fall.
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Full page, joint marketing in:
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• Pacific Fishing

July, August, September

Port & PTMTA members pay 50%
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“Port Report”“Port Report”

Quarterly newsletter to inform 
local taxpayers, voters, via 
Leader, PDN and websites

July focus is Port Townsend’s 
wooden boat fleet, in partnership 
with Moorage Tenant’s 
Association, timed to Wooden 
Boat Festival
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